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Course Description 
Social innovation can offer new and innovative solutions to meeting societal needs. It, therefore, offers the 
opportunity to respond to societal challenges and improve well-being and the quality of life for communities 
and societies across the world. The purpose of this course is to integrate ideas related to social innovation in 
all sectors of social life to address global challenges. The course examines concepts such as social change, social 
innovation, and social entrepreneurship. 
 

Students will be expected to engage in a group project that links social innovation to one or more of the UN’s 
Sustainable Development Goals (SDG’s https://sdgs.un.org/goals): no poverty;  zero hunger; good health and 
well-being; quality education; gender equality; clean water and sanitation; affordable and clean energy; decent 
work and economic growth; industry innovation and infrastructure, reduced inequalities; sustainable cities 
and communities; responsible consumption and production; climate action; life below water; life on land; 
peace, justice and strong institutions;  and partnerships for the goals.  
  

The group project will be carried out in teams of 5-6 students. Each team will be part of a larger Tutoring 
Group (TG) consisting of 4 teams. The aim is to advance each project in a collaborative process, where groups 
give constructive and supportive feedback to each other. In this process, the teachers will serve the role of 
facilitators, rather than experts. Consequently, active participation and contribution to other project groups is 
an important part of the learning process.  
 

Intended Learning Outcomes 
After the course, students will: 

 
1. Be able to assess the sustainability impact of their own actions and the social actions of  

organizations; 
2. Be able to formulate strategies for social action that promotes sustainability; 
3. Develop theoretical, science-backed knowledge as well as their own critical and analytical skills to 

make decisions that will improve  society as a whole through social innovation  and 
entrepreneurship; 

4. Become engaged social individuals who will comprehend that the world is not just about profit 
making, but also about creating  positive social change; 

5. Learn how to use entrepreneurship as a means to create social change; 
6. Develop an understanding of the role of sustanability in organizations. 

 

Prerequisites 
One course in Sociology or one course in Political Scicence, or one course in Economics. It is 
recommended that students are familiar with the United Nations sustainability development goals as 
listed in the course description above. 
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Examination 
(A) 40% is based on the group project including the corresponding presentations and discussions in 
the seminar groups as well as the final recorded presentation. 
(B) 50% is based on an individual assignment in which students describe their reflections on an 
element covered in the course (maximum 2500 words) bringing together the theory with the practice. 
This will be submitted at the very end. 
(C) 10% is based on participation (including attendance, peer assessment and constructive 
contributions to group/class discussions). 


